Unable to wait until the Black Friday sales, Alphaville recently decided to purchase a set
of Bluetooth headphones on Amazon.
The headphones in question were the “Bluetooth Over Ear Wireless Headphones —
KAMTRON Portable Headsets with HiFi Stereo, Lightweight With Soft Pads, Built-in
Mic for iPhone, Samsung, Android Phones & Tablets, PC and More”. You can find them
here (https://www.amazon.co.uk/dp/B07DYSZ8ND?ref_=pe_3187911_248764861_30
2_E_DDE_dt_1) — at the time of purchase, they included the brand-name LinkWitz.
The product was cheap, and therefore suitable for journalists. It seems to have gone
down well with customers. It has ten reviews — seven of them are five star (the highest
possible rating), and the other three are four star.
Kamtron, the name used by the company which sells this and other products, has a good
reputation on Amazon. Extremely good. Feedback is 98 per cent positive over the past
12 months, across 1,065 ratings. All the products on its “storefront” have ratings of at
least four stars on average. Reviewers love these wireless scales (https://www.amazon.c
o.uk/Bluetooth-Body-Fat-Smart-Scales/dp/B07HH6DJHH/ref=lp_15663484031_1_1_
a_it?srs=15663484031&ie=UTF8&qid=1542901101&sr=8-1), to take one example:

The company’s products are “fulfilled” by Amazon, which means the US firm takes care
of storage, delivery, and other aspects of the sales process.
At the time of purchase, Kamtron was using another name — EasyLinKEU. According to
its page, the business (https://www.amazon.co.uk/sp?_encoding=UTF8&asin=B071G8
37F4&isAmazonFulfilled=&isCBA=&marketplaceID=A1F83G8C2ARO7P&orderID=&se
ller=A2JMGPF8TU5AZ4&tab=home&vasStoreID=) is based in Shenzhen, China
(though the customer services address is in Hubei).
When the Kamtron headphones arrived, the packaging included a card, which offered
customers an incentive to post a review (either positive or negative) in exchange for a
free Bluetooth USB adapter. This is a breach of Amazon’s guidelines (https://www.amaz
on.co.uk/gp/help/customer/display.html?nodeId=201929730), which do not allow
"creating, modifying, or posting content in exchange for compensation of any kind
(including free or discounted products) or on behalf of anyone else".
The card looked like this:

In a statement on its review process, Amazon told FT Alphaville:

Our goal is to make reviews as useful as possible for customers. We do not permit
reviews in exchange for compensation of any kind, including payment. Customers
and sellers must follow our review guidelines and those that don’t will be subject to
action including potential termination of their account.
We take the integrity of our reviews seriously and take decisive action to protect
customers from dishonest parties who are abusing the reviews system. We use a
number of mechanisms to detect and remove the small fraction of reviews that
violate our guidelines, close abusive accounts, and we’ve filed lawsuits against more
than 1000 defendants for reviews abuse and will continue to suspend, ban and
pursue legal action against the sellers and manufacturers who create the demand
for inauthentic reviews.
Reading through the reviews of the company’s other products, it is apparent that some
customers are aware of the inducement to write a review. Here is one of the one star
ratings on one of its products:

Keep reading, and other strategies emerge. For example, one negative review says the
company sent emails offering inducements for five star reviews.

Another one star review for these (https://www.amazon.co.uk/LinkWitz-Marathon2-Sp
orts-Bluetooth-Headphones-marashon-1/dp/B073VF7FY7/ref=cm_cr_arp_d_product
_top?ie=UTF8) headphones, entitled “Worst Headphones Imaginable. Catastrophe”,
was updated by its author in September to say that the company contacted him to ask
him to change his review (https://www.amazon.co.uk/gp/customer-reviews/R3PV78E
Q7EYAKD/ref=cm_cr_getr_d_rvw_ttl?ie=UTF8&ASIN=B073VF7FY7), and that it had
offered him a free product as an incentive to do so.

Amazon allows users to edit their reviews, but does not inform the reader that a post
has in fact been edited. This leads to strange scenarios, like this (https://www.amazon.c
o.uk/gp/customer-reviews/RLULBE1NMGJS5/ref=cm_cr_getr_d_rvw_ttl?ie=UTF8&
ASIN=B073VF7FY7) one star review praising the product, with a reply from the
company that appears to respond to a complaint:

We got in touch with Kamtron, and a representative explained that the card was
designed to help customers contact the company, in case there was any issue or defect

with the product. We then asked why they needed to provide a free gift to achieve this,
but didn’t hear back.
It would be remiss to end this post without reviewing the product itself. The
headphones are black and reasonably comfortable. The sound quality is average, but
extremely good for the price. Three and a half stars.
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